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 Amy Poszywak, Smart Energy Decisions 
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Moderator 

Bryan Cohen, C+C 
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• With over 19 years experience 
creating campaigns that draw media 
to clients, Bryan has worked for a 
diverse clientele that includes 
utilities and government 
organizations 

 
• C+C is a “Swiss Army Knife” among 

marketing agencies, with 
capabilities in everything from public 
relations to advertising to social 
marketing 



Panelist 

Anne Cosgrove, Facility Executive magazine 
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• As editor-in-chief for Facility 
Executive magazine, Anne 
Cosgrove writes and edits extensive 
information on quality operation, 
design and maintenance of facilities. 
 

• Cosgrove works with a large 
community of facility management 
experts who explore and analyze 
issues that affect facilities and their 
environments. 



Panelist 

Amy Poszywak, Smart Energy Decisions 
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• Amy generates and manages all 
editorial content for Smart Energy 
Decisions.  

 
• Through years of reporting focused 

on M&A, IPOs and corporate 
restructurings, Amy gained first-
hand knowledge of communications 
efforts within the U.S energy 
industry, including the rapid 
expansion of renewable energy into 
the country’s generation mix. 



Better Buildings Challenge SWAP 

What is the Better Buildings 
Challenge SWAP? 
 
 The “Wife Swap” of corporate 

energy management 
 
 The Task 

 Reinvigorate Better Buildings 
Challenge partners on their 
commitments to increase 
energy efficiency by 20 percent 
in 10 years 

 Entice prominent non-partners 
to join the Better Buildings 
Challenge 
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Better Buildings Challenge SWAP 

How has SWAP helped promote Better Buildings 
Challenge through earned media? 
 
 Season One, featuring energy teams from 

Hilton and Whole Foods, launched with 
Bloomberg, Fast Company, the Guardian and 
trade outlets 

 
 Season Two launched with Huffington Post, 

Fast Company, Weather Channel and trade 
outlets 

 
 Seasons 1-3 combined garnered 97 million+ 

media impressions, 8.7 million video vies and 
30 media stories 

 
 60 new Better Buildings Challenge partners 

joined since Season One launched in Feb. 2016 
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Better Buildings Challenge Communications 

8 

 What can Better Buildings 
do to support your 
communications efforts? 

 

 Aside from legendary 
energy savings, Better 
Buildings Challenge 
partners benefit from DOE’s 
PR services to promote 
their successful energy 
projects 



Better Buildings Challenge Communications 
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 What can Better Buildings 
do to support your 
communications efforts? 

 

 To promote energy 
successes, the Better 
Buildings PR team works 
directly with partners to 
secure coverage in relevant 
trade publications, local 
news outlets and even 
national media!  



Better Buildings Challenge Communications 

10 

 What can Better Buildings 
do to support your 
communications efforts? 

 

 To promote energy 
successes, the Better 
Buildings PR team works 
directly with partners to 
secure coverage in relevant 
trade publications, local 
news outlets and even 
national media!  



Facility Executive magazine  

11 

 Anne Cosgrove, Editor-in-Chief 
 Facility Executive is a one-stop resource 

for information on effective design, 
operation, and maintenance of buildings  
and sites. With content aimed  
at facility decision-makers, the magazine 
addresses the diverse demands facing 
facility management professionals in 
various industry sectors. Formerly Today’s 
Facility Manager, the magazine has been 
published since 1988. 
 

 



Facility Executive magazine  
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 Trends We’re Seeing 
Specific Areas of Improvement Broader Approaches 

Lighting Retrofits (LEDs seem to have 
gained confidence.) 

Reducing energy consumption via 
operational improvements 

HVAC Improvements (e.g, variable 
frequency drives) 

Creating energy “master plan” toward 
specific goals; telling a story over time 

Renewable Energy (Solar most 
common) 

Applying financial savings to finance 
next energy project, or other area of 
FM 

Technology to track energy use and 
impact of initiatives 

Peer networks, whether formal or 
informal 



Facility Executive magazine  
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 Pitching the Story 



Facility Executive magazine  
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Energy Stories That Stand Out 
 

As would be imagined, we receive many pitches touting 
energy initiatives. Organizations that stand out to our 
editorial team are those that offer the items discussed in 
previous slides.  
 
A few examples… 
 University in the Midwest: Goal to operate fossil-free by 

2020 
 Major corporation in New England: Continuous 

improvement 
 Manufacturing plant in Southwest: Identified operational 

inefficiencies that significantly reduced energy usage 
 



Smart Energy Decisions 
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 Smart Energy Decisions mission 
 Help industrial and commercial 

customer improve their profitability 
and reduce their carbon emissions by 
adopting best practices in energy 
efficiency and renewable energy 
sourcing. 
 

 



Smart Energy Decisions 
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 Innovative B2B media 
 Uniquely focused on serving C&I executives 
 Helping executives answer four key questions 
 

 What strategy should we implement? 
 What technologies should we utilize? 
 Who should we partner with? 
 How should we finance our programs? 

 



Smart Energy Decisions website 
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 Original content 
 News 
 Research 
 Expert columns 

 Content partners 
 DOE Better Buildings 
 EPA Energy Star 
 EDF 
 Ceres 
 IMT 
 CRS 



Smart Energy Decisions eNewsletter 
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 In every issue 
 News 
 Research  
 Columns 
 Most popular 



Smart Energy Decisions Offerings 
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Events 

Webinars eNewsletters Website 

Case Studies White Papers 



Smart Energy Decisions – News Coverage  
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What are commercial and industrial companies 
doing in renewable energy and energy 
efficiency? 
 
• HVAC/lighting upgrades 
• Data analytics systems 
• Energy storage projects 
• Microgrids (emerging) 
• Renewable energy PPAs 
• Other clean energy procurement announcements 

(setting 100% re goals, utilizing green tariffs, etc.) 



Smart Energy Decisions – News Examples  
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What makes a good media pitch? 
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“Is this news?”  
 
• When a dog bites a man that is not news, but when a man bites a 

dog that is news. - Charles Anderson Dana, American journalist 
(1819-1897) 

 
• News is what somebody somewhere wants to suppress; all the 

rest is advertising. - Lord Northcliffe, British publisher (1865-
1922) 

 
• Put it before them briefly so they will read it, clearly so they will 

appreciate it, picturesquely so they will remember it and, above 
all, accurately so they will be guided by its light.  - Joseph 
Pulitzer, American publisher (1847-1911) 



What makes a good media pitch? 
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• What is your story: What’s the bigger picture and why 

does it matter? 
 

• Consider the publication (i.e. general media or trade 
publication, who is their audience?) 

 

• Think about what their audience wants to know and 
include or highlight relevant information 

 

• Ex. - SED readers generally want more technical 
information, whereas readers of your local newspaper 
want the news translated into terms they understand 

 

• What is unique about your announcement? 



Successful Pitch Example 
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Examples/Success Stories 
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Thank You 

Provide feedback on this 
session in the new 
Summit App!  
 
Download the app to your 
mobile device or go to 
bbsummit.pathable.com 
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